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Love on the Spectrum is a docuseries that reimagines the reality-
dating format through an autism-affirming lens. 
It takes a radically different approach to disability 
representation, centring the lived experience of 
autistic adults navigating dating and relationships 
and has adopted an ethical documentary style, 
incorporating narration, observational filming 
and supporting coaching. As such, Love on the 
Spectrum represents a major advancement in the 
media portrayal of autism. By highlighting autistic 
individuals with their emotions, aspirations and 
romantic journeys, the show helps to challenge and 
break long-held stereotypes.

“There are dating shows. And then there’s Love on 
the Spectrum, a series that completely rewrites 
the rulebook on the genre and creates sensational 
television in the process.”1 
– Melinda Houston, The Sydney Morning Herald 

The program resonated with Australian audiences 
and has gone on to achieve global streaming success. 
It has also inspired an American series now into its 
fifth season. 

Beyond its popularity with audiences, Love on the 
Spectrum has promoted public awareness around 
neurodiversity and has provided a resource for 
discussion of autism, intimacy and agency in both 
community and educational contexts. Its critical and 
commercial success illustrates the growing demand 
for more authentic and inclusive representations of 
disability in mainstream media.

“�After the success of the Australian series on ABC TV, who commissioned 2 seasons, we licenced the 
series to Netflix, who commissioned the U.S version. We have produced 4 seasons now for Netflix, with 
the next season launching April 1 2026 (on World Autism Day), and have commenced production on 
Season 5 for release in 2027.”2 
– Karina Holden, executive producer
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Creation

Companies involved
Production company: 	 Northern Pictures

Commissioner: 	 Australian Broadcasting  
	 Corporation (ABC)

Established in 2010 by Sue Clothier, Northern 
Pictures creates scripted, children’s, factual 
entertainment and documentary programming 
for local as well as international markets. Its titles 
include the 7-time Primetime Emmy Award-winning 
series Love on the Spectrum, and International Emmy-
winning kids series Hardball. It was named Production 
Business of the Year at the Screen Producers 
Australia Awards in 2022 and 2025.3 

Love on the Spectrum was commissioned by the ABC, 
with ABC Factual Commissioning Editor Stephen 
Oliver overseeing the project.4 

Northern Pictures was acquired by media executive 
David Haslingden in 2013 through his business RACAT 
Group, which was acquired in turn by the Canadian 
media company Blue Ant Media in 2017. The business 
was bought back by David Haslingden in 2020 and 
is now one of Australia’s largest, most successful 
independent production companies.5,6 

Origin story: the idea and 
initial development
Love on the Spectrum was developed as an original 
format idea by Northern Pictures Head of Factual and 
executive producer Karina Holden and director Cian 
O’Clery.7 

“�From the outset, we worked closely with autistic 
individuals, families, and advisors to shape the 
format so that it would feel supportive rather 
than exploitative. The goal was to create a series 
about connection, vulnerability and hope, and not 
a show that positioned autism as something to be 
explained or fixed.”8 
– Karina Holden, executive producer

The inspiration for Love on the Spectrum came to 
the co-creators O’Clery and Holden while producing 
Employable Me, a show about people with disabilities 
looking for employment. They saw that while people 
on the autism spectrum might have difficulty with 
social interactions that doesn’t mean that they don’t 
want them. There were a lot of people in their 20s 
and 30s who had never been on a date but really 
wanted to find love.9 O’Clery said, “The initial kernel 
of the idea was about raising awareness that people 
on the spectrum do want to date and want to have 
relationships just like everybody else does, but … 
it becomes about showing the true diversity of the 
spectrum.”10 

Despite this clear vision, the creators initially faced 
resistance from broadcasters, who were sceptical 
about its audience appeal and the perceived “niche” 
nature of disability-focused programming. As 
Holden recalls, “We were interested in exploring 
dating through a lens that was both deeply human 
and underrepresented on television … having met 
some wonderful contributors who opened our eyes 
to the lack of services in place for young autistic 
people, who were looking for dating support. It was 
suggested that there was no market for the show as 
it would be seen as ‘too niche’ and it took some time 
before we were able to convince ABC TV to trust we 
were on to something special. We truly believed in the 
concept from the start.”11 
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The creative process
The creative process behind Love on the Spectrum 
is built on authenticity, deliberate and minimal 
production style and strong emphasis on allowing 
individuals to tell their own stories. 

Reflecting on the series’ creative strategy, O’Clery 
described the innovative use of master interviews 
intercut with the observational footage, “... the master 
interviews where we have someone sitting in their 
room telling us their story … that is part of wanting  
to have people tell their own stories and experiences. 
By filming those interviews where they are looking 
straight down the barrel, that’s just a great way of 
connecting with the audience.”12 

About the crew, O’Clery said, “We’re a tiny crew, so 
it’s me, DOP [director of photography], sound and 
an AP [assistant producer]. That’s it. I shoot second 
camera as well as directing so it keeps us really 
small and nimble. It makes my job a little stressful at 
times, but it just really works in terms of being able 
to create content that feels real and has the lowest 
footprint and impact on the people we’re filming.”13 

On producing the US series, O’Clery said, “We still 
kept the team really tiny. That just brings with it a 
real truth and honesty that a lot of shows maybe 
struggle with … Sometimes, we hear people say, ‘Hey 
we forgot you were there’ and for me that’s the best 
thing you can hear.”14 

Casting
According to O’Clery the casting process is 
streamlined through the production team “We don’t 
hire a casting team to come in and do that separately. 
We do that all ourselves.” The show does not set up 
expectations that it will match any participant with 
the love of her life, although they do try to work out 
who might, at the very minimum, be a good friend. 
They do not deliberately mismatch people.15 

Holden explains, “… the magic happened. And part of 
that is the support that comes from being part of the 
show. They go on journeys with a wingman – our crew, 
who are there supporting them as they go into that 
process. Their confidence builds stepping out and 
doing things they may not have done [before] …  
That magic has been distilled in that moment.”16

“�What surprised us most was the depth and 
emotional sincerity of the audience response 
… we didn’t anticipate the extent to which the 
series would become a catalyst for broader 
conversations about neurodiversity, empathy 
and representation.”17

– Karina Holden, executive producer

“�The international reach of the series has 
opened doors to new partners, commissioners 
and markets, allowing us to build relationships 
beyond Australia and position Northern 
Pictures as a trusted producer of distinctive, 
character-driven nonfiction for global 
audiences. In 2025 we were named as 
one of the Top Ten Global Trailblazers by 
Realscreen, in a list that included production 
companies owned by Louis Theroux and Reese 
Witherspoon. In this way, the success of the 
series not only benefits the show itself but 
strengthens the broader creative ecosystem  
in which we operate.”18

– Karina Holden, executive producer
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Production

Cast and crew metrics	
Cast and crew figures, sourced from IMDb highlight 
the size and scale of the production workforce 
required to produce a series such as Love on the 
Spectrum.19

Producer team: 	 5 

Directors: 	 1

Cinematographers: 	 2

Composers: 	 5

Cast: 	 18 

Crew: 	 29

People in multiple roles: 	 1

Production financing: 
investment and presales
Direct supports
Screen Australia

•	 2017/18 – Documentary Development Program  
$10,000

•	 2018/19 – Documentary Commissioned Program  
$390,000

•	 2020/21 – Documentary Commissioned Program  
$200,000

Both Australian seasons were supported with the 
federal Post, Digital and Visual (PDV) Offset. The 
third season received the PDV Offset, and the fourth 
season is awaiting final claim for the PDV Offset.

“We developed it with help from Screen Australia 
so that was really great to get that support early 
on and Screen Australia were one of the first 
believers in it. Of course, ABC came on board and 
ended up funding the series, which was also great. 
As you know, and as everyone in the Australian 
industry knows, it’s not easy to get a show made, 
especially an original concept. It’s easy to remake 
UK formats or US formats or things that have 
been proven and it’s not so easy to take a risk on 
something.”20 
– Cian O’Clery, director of Love on the Spectrum 

Training and skills
Attachments
•	 Season 2: 1x Screen NSW Production Attachment – 

(Production Assistant)
Love on the Spectrum has created meaningful training 
and skills development opportunities, both within 
the production itself and across the broader screen 
industry. One example is the Screen NSW-supported 
production attachment introduced in Season 2, which 
placed an autistic early-career practitioner in the 
Production Assistant role. 

As executive producer Holden explains, “Within 
production, the series has also influenced how we 
approach inclusive filmmaking. Across multiple 
seasons of Love on the Spectrum, we have created 
inclusive production attachments, bringing young 
autistic early-career professionals into the production 
team.” 

These attachments have been integrated across 
the entire process from casting and contributor 
engagement through to filming, story production and 
post-production. Rather than being observational 
placements, these roles have been structured so 
that autistic trainees are embedded within the 
team, gaining hands-on experience in a professional 
production environment. Holden says this approach 
has helped “build pathways into the screen industry 
for neurodivergent creatives while also strengthening 
the production itself by ensuring autistic perspectives 
are present within the storytelling process.” She adds 
that these practices have gone on to influence how 
the team approach other productions.21 

The impact of the series has extended beyond the 
production team to the participants themselves. As 
Holden observes, “Another surprise has been how 
strongly the participants themselves have been 
embraced by audiences around the world. Many of 
them have become advocates, speakers or public 
figures, which speaks to the authenticity and warmth 
audiences see in them.”22 
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The international success of Love on the Spectrum 
has also created opportunities for Australian screen 
practitioners more broadly. Holden notes that “As the 
series expanded globally, it has enabled Australian 
creatives, including editors, cinematographers, 
production managers and our director and executive 
producers, to work on a globally recognised 
production while remaining embedded within  
the Australian screen industry.”23 

Economic impacts
Love on the Spectrum is one of the most successful 
Australian factual formats of the past decade, with 
both the Australian and US versions being distributed 
globally by Netflix. Parrot Analytics estimates that 
Love on the Spectrum has generated $135 million in 
streaming revenue since 2020, demonstrating the 
strong commercial value of Australian developed 
intellectual property.24 

The economic impact of the series extends beyond 
revenue to include employment, skills development, 
and increased diversity within the screen workforce. 

At the same time, the commercial success of  
Love on the Spectrum has prompted debate around 
compensation practices, with some criticism focusing 
on the non-payment of autistic participants compared 
to remuneration in other Netflix reality formats. 
While reflective of broader documentary norms, 
the discussion highlights ongoing questions about 
equity and value in commercially successful reality 
formats.25 

Innovation
The creators developed long-term relationships with 
participants, allowing for filming and storylines to 
be collaborative and shaped around participants’ 
preferences and goals. According to O’Clery, 
“We get a little better at what we do every time. 
And hopefully, things are evolving in terms of our 
understanding of the people on screen. When we’re 
following cast members from previous seasons, we 
are diving deeper into who they are and what makes 
them tick and see relationships develop a bit more.” 

A safe and respectful workplace is something that 
the production team really wanted to create for Love 
on the Spectrum and so they conducted workshops 
with the people involved to gather feedback on their 
background processes. “We want to make sure 
that we’re getting educated along the way because 
there’s a big responsibility in being involved with the 
community and their story” O’Clery said.26 

The show shoots over a shorter week, over a  
longer period of time, preferring to dip in and out of 
participants’ lives to avoid the potential stress of an 
intense 1-to-2 week period. The crew is conscious of 
the need to adapt to support participants’ different 
needs and sensitivities.

From Holden’s point of view, “The success of Love 
on the Spectrum has also been transformative for 
Northern Pictures as a business. Having a globally 
recognised, multi-Emmy-winning title in our slate 
provides a stable foundation that underpins the 
company’s ongoing development work. It gives us the 
confidence and credibility to pursue more ambitious 
and sometimes riskier creative ideas [or] projects that 
may not initially appear commercially obvious but 
which expand the range of stories being told.”27 
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Dissemination

Distribution
First release platform: 	 ABC 

International distributor: 	 Netflix

The first season of Love on the Spectrum was initially 
commissioned and broadcast by the ABC, premiering 
in Australia in 2019.28 In the same year, Netflix 
acquired the first season for global distribution.29,30 It 
released a second Australian season first broadcast 
on the ABC, and a US adaptation, which has since 
run to 4 seasons with a fifth season scheduled for 
release in 2027.31 

The distribution pathway, from public broadcaster 
to global streaming platform has been central to the 
series’ international success and longevity, enabling 
Australian originated series to reach audiences 
worldwide while retaining strong ties to its local 
broadcast and production context. Both versions of 
Love on the Spectrum are available globally on Netflix.

Exhibition
The first season of Love on the Spectrum averaged 
798,000 viewers on the ABC.32 Season 2 averaged 
817,000 viewers after the local and global success 
of the first season.33 The Season 1 finale attracted 
almost half a million viewers (461,000), reaching the 
#1 non-news show in primetime in December 2019, 
while the Season 2 premiere drew a metro audience 
of 402,000 viewers in May 2021.34 

In the US, Season 3 premiered on World Autism 
Awareness Day, 2 April 2025, before ranking in the 
top 10 for two weeks.35,36 

“�Many autistic viewers and families have told 
us that it was the first time they felt accurately 
and respectfully reflected on screen. At the 
same time, neurotypical audiences often say 
the series changed how they understand 
autism, not through explanation, but through 
spending time with people whose lives they 
might otherwise never encounter.”37

– Karina Holden, executive producer

Average 798,000 viewers on the ABC  
(Season 1).38 
Averaged 817,000 viewers (Season 2).39

Netflix global Top 10 for  
2 weeks.40 
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Awards
Love on the Spectrum has received significant 
industry recognition, with awards reflecting its 
creative excellence and social and cultural impact. 
The Australian series established this recognition 
with Season 1 (2019) winning major international 
awards, including the Venice Television Award, 
Realscreen Awards and a Banff World Media Festival 
Award, alongside an Australian Academy of Cinema 
and Television Arts (AACTA) nomination. Season 2 
(2021) built on this momentum, securing an AACTA 
Award, a Realscreen Award and the International 
Emmy for Most Outstanding Factual Program.

The US series has accumulated 7 Primetime Emmy 
Awards, including 3 in its first season, as well as 
several Realscreen and Critics Choice awards over  
its 4 seasons.

“�The show has helped shift public perceptions 
of autism. Many viewers tell us the series 
helped them recognise autistic traits in 
themselves or in family members, sometimes 
leading them to seek diagnosis or support.”41

– Karina Holden, executive producer

Renewal
The success of Love on the Spectrum has driven 
significant renewal and expansion. After acquiring 
the Australian series in 2019, Netflix commissioned 
an American adaptation of the show, establishing 
it as a long-running and internationally recognised 
intellectual property (IP).42 

The series has also influenced commissioning 
decisions in Australia, contributing to greater visibility 
of neurodivergent voices on screen. As Holden notes, 
“The ABC has since commissioned several titles that 
foreground neurodivergent voices and perspectives”, 
including The Assembly and the scripted series Austin 
(also produced by Northern Pictures) which includes 
former cast member Michael Theo in his first scripted 
role following Love on the Spectrum. Holden says, 
“these programs suggest a growing recognition 
that audiences respond strongly to authentic 
representations of neurodivergent lives.” 

Beyond this, the series has had a lasting cultural 
impact through the visibility of its participants. As 
Holden reflects, “In that sense, one of the most 
enduring impacts of the series is that it has helped 
create a new generation of visible autistic advocates, 
whose influence now extends well beyond the 
program itself.”43 
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Engagement

Online metrics
Selected audience and critic scores are shown 
below.44

IMDb: 	 8.6/10

Rotten Tomatoes (critics): 	 100%

Rotten Tomatoes (audience): 	 91%

Reception
Critical reception
Love on the Spectrum has been well-received by 
critics and audiences, and reviews emphasise the 
warmth and sincerity of the program. Early reviewers 
described the series as “filled with joy, warmth and 
insight,” noting that its humour is “never at  
the expense of anyone on camera.”45 

The US version attracted similarly positive responses, 
with audiences calling it “the unshowy hidden gem 
of dating shows” and praising its kindness towards 
participants.46 “… if you want to watch a dating show 
in which everyone is treated with kindness, you might 
want to add it to your Netflix queue.”47 

Across social media and forums, viewers  
frequently expressed their attachment to the  
show’s participants, valuing their authenticity, 
candour and courage.48 

Australian audiences
Of all 5 documentaries included in the Screen 
Currency audience research project, Love on the 
Spectrum was the most watched. Close to a quarter 
(23%) of the Australian general population report to 
have watched Love on the Spectrum in full or partially. 
Viewership is significantly higher among Australians 
aged 25–34 (30%), First Nations communities 
(45%), culturally diverse communities (36%), having 
obtained a bachelor’s degree (27%) or graduate/
postgraduate/professional degree (31%), employed 
full-time (27%) and parents (31%), but lower among 
older Australians aged 65+ (15%).49 

Social and cultural impacts
Participants in Screen Currency audience research 
described Love on the Spectrum as emotional, socially 
meaningful and engaging. They most commonly 
highlighted its social value, with entertainment  
value also rating strongly.51 

Entertainment value
Michael Theo, the breakout star of the Australian 
series, encapsulated the audience reaction to the 
first season. Reflecting on his experience on the 
show, Theo said, “People were drawn to my blunt 
sense of humour, my dapper style and my hilarious 
one liners, even though I’m not trying to be funny. It 
was flattering. When I was growing up, I felt ignored 
and overlooked, so this was definitely different. The 
fact that my fan base is now global, I feel like people 
are wanting to pay attention to me now.”52 

Historical and educational value
Love on the Spectrum has played a significant role in 
challenging misconceptions about autism by providing 
its participants with a platform to speak back to 
misinformation and advocate for themselves. This was 
evident when several cast members publicly criticised 
comments made by Robert F. Kennedy about the 
autistic community as “completely false … Autistic 
people have the same hopes, dreams and, yes, the 
same awkward dating moments as anyone else.”53 
Former Love on the Spectrum cast member James 
Jones labelled the comments as “extremely ignorant 
and, to be perfectly frank, downright offensive.”54 

The educational value of the series is also reflected 
in responses from autistic viewers, many whom have 
praised the program for breaking stereotypes  and 
expanding understanding of what people living with 
autism are capable of. A review in Time magazine 
notes, “Stories about autism and love have rarely 
lived up to that promise in the past. But Love on the 
Spectrum has the potential to open minds, foster 
genuine empathy for its stars and maybe even spark 
interest in more autistic stories. The bar for autism 
depictions is still low, but the series ambles over it by 
rightfully allowing its autistic subjects to speak for 
and at least somewhat guide their stories themselves, 
so that viewers can get to know them as people with 
individual thoughts, desires and needs. This might 
sound basic to the uninitiated, but it’s still painfully 
uncommon for autistic people to see any hints of our 
actual realities on screen.”55 

“�There has also been a strong educational 
impact. Schools, universities, and autism 
support organisations frequently use clips 
or episodes to start conversations about 
neurodiversity, relationships, and inclusion.”50 
– Karina Holden, executive producer
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Social value
The social value of Love on the Spectrum lies in its 
ability to foster kindness and empathy towards 
those people who have a different lived experience. 
A review from Ready Steady Cut states that it 
is “a reality show that helps dispel some of the 
stigma around autism is particularly welcome. In 
summary, the general press has applauded the 
series’ strengths: its compassionate tone, its never-
mocking humour, and its ability to authentically and 
respectfully highlight the emotional lives of autistic 
individuals.”56  

Its impact is further reflected in responses from 
autistic viewers themselves. One reviewer who 
described themselves as growing up with autism 
wrote, “Based on the challenges I faced in my 20s, I 
truly resonated with many of the individuals filmed in 
this series … things I absolutely loved about the show 
you can tell each of the cast members are being their 
unique self … when a situation [was] challenging they 
ask for the camera to go off of them for a minute and 
everyone behind the scenes is fine with that. It was 
refreshing to see the spotlight … on those with autism 
who also are LGBTIQA+. I love that the series focused 
on topics such as the significance the family dynamic 
can have, social skills, dating tips, that autism is a 
spectrum.”57 

As observed by Holden, the series has contributed to 
a broader cultural shift in how disability is portrayed 
on screen, moving away from stereotypes towards 
more complex, self-determined, joyful and nuanced 
depictions. “It also addresses many misconceptions 
about autism … We learn how female-presenting 
autism is traditionally underdiagnosed. And how 
difficult it is to ‘see’ a disability from the outside. 
Being able to bust these myths and reveal these 
truths was an important part of the fabric of the 
series, yet this needed to be achieved through  
the cast, not experts or narration.”58  

Criticism 
The series has also received criticism, particularly 
from autistic commentators, who have raised 
concerns about aspects of its framing and tone. 
Some critics have argued that certain directorial 
choices – such as the use of overly “cute” music, 
exaggerated shots of their expressions or eccentric 
outfits, and a strong presence of parents in 
interviews – came across as infantilising. As one 
critique noted, these choices can give the impression 
that autistic adults are primarily seen as vulnerable 
beings rather than individuals capable of autonomy.59 

Others have questioned the way autism is positioned 
within the dating context, suggesting “Love on the 
Spectrum … presents autism as a dilemma to be 
solved on the road to romantic success,” framing it 
as a challenge holding people back, rather than the 
thing that makes them so wonderfully unique.60 

In response, O’Clery has emphasised that the series’ 
“first mission” was casting for the diversity of the 
spectrum. The producers cast from people who 
applied, with the aim to represent a wide range of 
experiences.61 

The US production has faced some controversy, 
particularly as promotional material began 
describing the series as reality television rather than 
documentary. This prompted public questions on 
social media about why participants were still unpaid 
if the series was being positioned within a reality  
TV framework.62 

Holden has noted that these debates sit within a 
broader media environment where conversation 
about disability can easily slip into oversimplification. 
She explains that maintaining nuance and dignity 
has been central to the production’s approach, 
particularly around publicity, stating, “when the 
series launches, we work with the publicity team to 
make sure awareness and dignity are given to our 
participants and work to make sure the experience 
they have in speaking to press is respectful and 
safe.”63 

“�Suddenly, all around the world, there are autism spectrum speed dating events and social mixers where 
there never were before.”64

– Karina Holden, executive producer
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Other impacts
An unexpected outcome of Love on the Spectrum has 
been the way many of the participants have become 
recognisable public figures. As Holden notes, “cast 
members who simply set out to share their dating 
experiences have become mainstream cultural 
personalities with large social media followings 
and global recognition.”65 This visibility has allowed 
participants to engage audiences directly and 
contribute to wider conversations about autism and 
representation.

For some, this audience recognition has led to further 
opportunities. Michael Theo, who appeared in the 
original series, went on to secure a lead role in the 
six-part British-Australian comedy drama series 
Austin (2024–), starring alongside comedy legends 
Ben Miller and Sally Phillips.66 

The series has also contributed to increased public 
awareness of neurodiversity. Holden observes that 
Google searches for “neurodiversity” spiked following 
the show’s Netflix launch in 2022 and again after 
its Emmy success, with further spikes after the 
release of the second season in early 2024. While 
the concept was already gaining traction, the timing 
of these spikes suggests the series helped bring the 
conversation into mainstream culture.67 

11Screen Currency 2026  |  Love on the Spectrum Case Study Engagement



Endnotes
1	 Houston M 2021, “Never cruel, never boring: the dating show that 

rewrites the rules”, Sydney Morning Herald.
2	 Screen Australia 2026, Screen Currency interview with Karina 

Holden, Northern Pictures, conducted on 13 March 2026.
3	 Author unknown date unknown, Northern Pictures, accessed  

5 May 2026.
4	 Screen Australia 2020, Annual Report 2019/20.
5	 Bodey M 2015, “Northern Pictures strikes the right balance”,  

The Australian.
6	 Knox D 2017, “Northern Pictures sold in Canadian deal”, TV Tonight.
7	 Screen Australia data, accessed 13 May 2026.
8	 Screen Australia 2026, Screen Currency interview with Karina 

Holden, Northern Pictures, conducted on 13 March 2026.
9	 Murphy C 2025, “Love on the Spectrum Creator Cian O’Clery Knows 

His Cast Are ‘the Most Important Critics’”, Vanity Fair.
10	 Bizacca C 2021, “Podcast – Cian O’Clery: making Love on the 

Spectrum”, Screen Australia.
11	 Screen Australia 2026, Screen Currency interview with Karina 

Holden, Northern Pictures, conducted on 13 March 2026.
12	 Bizacca C 2021, “Podcast – Cian O’Clery: making Love on the 

Spectrum”, Screen Australia.
13	 Bizacca C 2021, “Podcast – Cian O’Clery: making Love on the 

Spectrum”, Screen Australia.
14	 Dehnart A 2025, “How Love on the Spectrum is cast and filmed”, 

Reality Blurred.
15	 Dehnart A 2025, “How Love on the Spectrum is cast and filmed”, 

Reality Blurred.
16	 Dehnart A 2025, “How Love on the Spectrum is cast and filmed”, 

Reality Blurred.
17	 Screen Australia 2026, Screen Currency interview with Karina 

Holden, Northern Pictures, conducted on 13 March 2026.
18	 Screen Australia 2026, Screen Currency interview with Karina 

Holden, Northern Pictures, conducted on 13 March 2026.
19	 IMDb page for Love on the Spectrum, accessed 25 May 2026.
20	 Bizacca C 2021, “Podcast – Cian O’Clery: making Love on the 

Spectrum”, Screen Australia.
21	 Screen Australia 2026, Screen Currency interview with Karina 

Holden, Northern Pictures, conducted on 13 March 2026.
22	 Screen Australia 2026, Screen Currency interview with Karina 

Holden, Northern Pictures, conducted on 13 March 2026.
23	 Screen Australia 2026, Screen Currency interview with Karina 

Holden, Northern Pictures, conducted on 13 March 2026.
24	 Parrot Analytics 2026, The ‘Love Is Blind’ Franchise Has Made Over 

$410 Million in Streaming Revenue Since 2020, accessed 13 May 2026.
25	 Burke K 2025, “Documentary or reality TV? Love on the Spectrum 

stars say show’s shift means cast should be paid”, The Guardian.
26	 Dehnart A 2025, “How Love on the Spectrum is cast and filmed”, 

Reality Blurred.
27	 Screen Australia 2026, Screen Currency interview with Karina 

Holden, Northern Pictures, conducted on 13 March 2026.
28	 Bizacca C 2021, “Podcast – Cian O’Clery: making Love on the 

Spectrum”, Screen Australia.
29	 Screen Australia 2020, Annual Report 2019/20.
30	 Reese A 2022, Get Ready for the US Version of ‘Love on the Spectrum’, 

accessed 13 May 2026.
31	 Whyte M 2026, Love on the Spectrum Season 5: Everything You Need 

to Know, accessed 18 May 2026.
32	 Screen Australia 2020, Annual Report 2019/20.
33	 Screen Australia 2021, Annual Report 2020/21.
34	 Manning J 2019, Summer TV Ratings December 10: Final episode of 

Love on the Spectrum 461k, Mediaweek.
35	 Dehnart A 2025, “How Love on the Spectrum is cast and filmed”, 

Reality Blurred.
36	 Shanfeld E and Moreau J 2025, “‘Love on the Spectrum,’ ‘Million 

Dollar Secret’ Renewed at Netflix”, Variety.

37	 Screen Australia 2026, Screen Currency interview with Karina 
Holden, Northern Pictures, conducted on 13 March 2026.

38	 OzTAM and RegionalTAM, 5-city-metro, combined markets, total 
people, average audience, consolidated 28. Metro viewers = 561,000.

39	 OzTAM and RegionalTAM, 5-city-metro, combined markets, total 
people, average audience, consolidated 28. Metro viewers: 587,000.

40	 Burke K 2025, “Documentary or reality TV? Love on the Spectrum 
stars say show’s shift means cast should be paid”, The Guardian.

41	 Screen Australia 2026, Screen Currency interview with Karina 
Holden, Northern Pictures, conducted on 13 March 2026.

42	 Dehnart A 2025, “How Love on the Spectrum is cast and filmed”, 
Reality Blurred.

43	 Screen Australia 2026, Screen Currency interview with Karina 
Holden, Northern Pictures, conducted on 13 March 2026.

44	 IMDb and Rotten Tomatoes, for Love on the Spectrum, accessed 25 
June 2026.

45	 Nicholson R 2020, “Love on the Spectrum review – a dating show 
that celebrates autism”, The Guardian.

46	 Patton T 2025, “‘Love on the Spectrum’ Creators Put Their Own Spin 
on Reality TV, Highlighting Sincerity Over Sensation”, The Wrap.

47	 Luterman S 2020, “Review: ‘Love on the Spectrum’ is kind, but 
unrepresentative”, The Transmitter.

48	 Atypiker D 2025, Love on the Spectrum: A Step Forward in Autism 
Representation, accessed 05 May 2026.

49	 Screen Australia 2026, Screen Currency 2026: Audience Insights, 
based on a weighted, nationally representative survey of 2,404 
Australians by 89 Degrees East.

50	 Screen Australia 2026, Screen Currency interview with Karina 
Holden, Northern Pictures, conducted on 13 March 2026.

51	 Screen Australia 2026, Screen Currency 2026: Audience Insights, 
based on a weighted, nationally representative survey of 2,404 
Australians by 89 Degrees East.

52	 McManus B 2021, “‘Big heart full of love’: TV’s most delightful 
romance show is back”, Sydney Morning Herald.

53	 Murphy C 2025, “Love on the Spectrum Creator Cian O’Clery Knows 
His Cast Are ‘the Most Important Critics’”, Vanity Fair.

54	 Faguy A 2025, “Love on the Spectrum cast questions RFK Jr’s 
comments about autistic people”, BBC.

55	 Kurchak S 2020, “The Promise—and Pitfalls—of Netflix’s New 
Reality Dating Show for Autistic People”, TIME.

56	 Atypiker D 2025, Love on the Spectrum: A Step Forward in Autism 
Representation, accessed 05 May 2026.

57	 Magro K 2024, “What I Loved About ‘Love on the Spectrum’ as 
Someone With Autism”, The Mighty.

58	 Screen Australia 2026, Screen Currency interview with Karina 
Holden, Northern Pictures, conducted on 13 March 2026.

59	 Atypiker D 2025, Love on the Spectrum: A Step Forward in Autism 
Representation, accessed 05 May 2026.

60	 Bastow C 2022, Love on the Spectrum’s Deficit Lens, accessed 05 May 
2026.

61	 Dehnart A 2025, “How Love on the Spectrum is cast and filmed”, 
Reality Blurred.

62	 Burke K 2025, “Documentary or reality TV? Love on the Spectrum 
stars say show’s shift means cast should be paid”, The Guardian.

63	 Screen Australia 2026, Screen Currency interview with Karina 
Holden, Northern Pictures, conducted on 13 March 2026.

64	 Screen Australia 2026, Screen Currency interview with Karina 
Holden, Northern Pictures, conducted on 13 March 2026.

65	 Screen Australia 2026, Screen Currency interview with Karina 
Holden, Northern Pictures, conducted on 13 March 2026.

66	 Huntsdale J 2024, “Love on the Spectrum star Michael Theo lands 
first major acting gig with TV comedy Austin”, ABC.

67	 Screen Australia 2026, Screen Currency interview with Karina 
Holden, Northern Pictures, conducted on 13 March 2026.

12

Acknowledgments
This Screen Currency case study was prepared by Screen Australia’s Strategic Policy and Insights team and 
Georgie McClean of The Gist, based on a case study framework developed by Marion McCutcheon and Sue 
Turnbull of the University of Canberra.
Attribution: Screen Australia (2026), Screen Currency 2026: Love on the Spectrum Case Study.

Graphic design by North Branding & Design

https://www.smh.com.au/culture/tv-and-radio/is-this-the-most-relatable-kind-and-engaging-dating-show-ever-20210507-p57psp.html
https://www.northernpictures.com.au/about
https://www.screenaustralia.gov.au/wp-content/uploads/2025/05/SA-Annual-Report-2019-2020.pdf?v=1775616042
https://www.theaustralian.com.au/business/media/northern-pictures-strikes-the-right-balance/news-story/242094359c3ac8012cb30b353221e6e1
https://tvtonight.com.au/2017/05/northern-pictures-sold-in-canadian-deal.html
https://www.vanityfair.com/hollywood/story/love-on-the-spectrum-creator-cian-oclery-knows-his-cast-are-the-most-important-critics
https://www.screenaustralia.gov.au/podcast-cian-oclery-making-love-on-the-spectrum/
https://www.screenaustralia.gov.au/podcast-cian-oclery-making-love-on-the-spectrum/
https://www.screenaustralia.gov.au/podcast-cian-oclery-making-love-on-the-spectrum/
https://www.realityblurred.com/realitytv/2025/04/love-on-the-spectrum-producers-interview/
https://www.realityblurred.com/realitytv/2025/04/love-on-the-spectrum-producers-interview/
https://www.realityblurred.com/realitytv/2025/04/love-on-the-spectrum-producers-interview/
https://www.imdb.com/title/tt11904786/fullcredits/?ref_=tt_ov_ql_1
https://www.screenaustralia.gov.au/podcast-cian-oclery-making-love-on-the-spectrum/
https://www.parrotanalytics.com/press/the-love-is-blind-franchise-has-made-over-dollar410-million-in-streaming-revenue-since-2020/
https://www.parrotanalytics.com/press/the-love-is-blind-franchise-has-made-over-dollar410-million-in-streaming-revenue-since-2020/
https://www.theguardian.com/media/2025/may/17/documentary-or-reality-tv-love-on-the-spectrum-stars-say-shows-shift-means-cast-should-be-paid#:~:text=%E2%80%9CThe%20focus%20has%20always%20been,to%20help%20participants%20find%20love.%E2%80%9D
https://www.realityblurred.com/realitytv/2025/04/love-on-the-spectrum-producers-interview/
https://www.screenaustralia.gov.au/podcast-cian-oclery-making-love-on-the-spectrum/
https://www.screenaustralia.gov.au/wp-content/uploads/2025/05/SA-Annual-Report-2019-2020.pdf?v=1775616042
https://www.netflix.com/tudum/articles/love-on-the-spectrum-us-is-coming-to-netflix-in-2022
https://www.netflix.com/tudum/articles/love-on-the-spectrum-season-5-release-date-news
https://www.netflix.com/tudum/articles/love-on-the-spectrum-season-5-release-date-news
https://www.screenaustralia.gov.au/wp-content/uploads/2025/05/SA-Annual-Report-2019-2020.pdf?v=1775616042
https://www.screenaustralia.gov.au/wp-content/uploads/2025/05/SA-Annual-Report-2020-2021.pdf?v=1775616040
https://www.mediaweek.com.au/summer-tv-ratings-december-10-final-episode-of-love-on-the-spectrum-461k/
https://www.realityblurred.com/realitytv/2025/04/love-on-the-spectrum-producers-interview/
https://variety.com/2025/tv/news/love-on-the-spectrum-million-dollar-secret-renewed-netflix-1236382866/
https://www.theguardian.com/media/2025/may/17/documentary-or-reality-tv-love-on-the-spectrum-stars-say-shows-shift-means-cast-should-be-paid#:~:text=“The%20focus%20has%20always%20been,to%20help%20participants%20find%20love
https://www.realityblurred.com/realitytv/2025/04/love-on-the-spectrum-producers-interview/
https://www.imdb.com/title/tt11904786/?ref_=fn_t_2
https://www.rottentomatoes.com/tv/love_on_the_spectrum
https://www.theguardian.com/tv-and-radio/2020/jul/22/love-on-the-spectrum-review-a-dating-show-that-celebrates-autism
https://www.thewrap.com/love-on-the-spectrum-netflix-creators-interview/
https://www.thetransmitter.org/spectrum/review-love-on-the-spectrum-is-kind-but-unrepresentative/?fspec=1
https://www.atypikoo.com/en/mag/love-on-the-spectrum-a-step-forward-in-autism-representation/#:~:text=Another%20point%20raised%20concerns%20the,reality%20that%20is%20often%20overlooked
https://www.atypikoo.com/en/mag/love-on-the-spectrum-a-step-forward-in-autism-representation/#:~:text=Another%20point%20raised%20concerns%20the,reality%20that%20is%20often%20overlooked
https://www.smh.com.au/culture/tv-and-radio/big-heart-full-of-love-tv-s-most-delightful-romance-show-is-back-20210506-p57plf.html
https://www.vanityfair.com/hollywood/story/love-on-the-spectrum-creator-cian-oclery-knows-his-cast-are-the-most-important-critics
https://www.bbc.com/news/articles/cd6jlvq59njo
https://time.com/5870971/love-on-the-spectrum-netflix/
https://www.atypikoo.com/en/mag/love-on-the-spectrum-a-step-forward-in-autism-representation/#:~:text=Another%20point%20raised%20concerns%20the,reality%20that%20is%20often%20overlooked
https://www.atypikoo.com/en/mag/love-on-the-spectrum-a-step-forward-in-autism-representation/#:~:text=Another%20point%20raised%20concerns%20the,reality%20that%20is%20often%20overlooked
https://themighty.com/topic/autism-spectrum-disorder/love-on-the-spectrum-netflix-review/
https://www.atypikoo.com/en/mag/love-on-the-spectrum-a-step-forward-in-autism-representation/#:~:text=Another%20point%20raised%20concerns%20the,reality%20that%20is%20often%20overlooked
https://www.atypikoo.com/en/mag/love-on-the-spectrum-a-step-forward-in-autism-representation/#:~:text=Another%20point%20raised%20concerns%20the,reality%20that%20is%20often%20overlooked
https://www.killyourdarlings.com.au/article/love-on-the-spectrums-deficit-lens/
https://www.realityblurred.com/realitytv/2025/04/love-on-the-spectrum-producers-interview/
https://www.theguardian.com/media/2025/may/17/documentary-or-reality-tv-love-on-the-spectrum-stars-say-shows-shift-means-cast-should-be-paid#:~:text=%E2%80%9CThe%20focus%20has%20always%20been,to%20help%20participants%20find%20love.%E2%80%9D
https://www.abc.net.au/news/2024-06-06/michael-theo-stars-in-new-abc-drama-comedy-austin/103937648
https://wearenorth.com.au/

	Microsite 3: 


